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New oo. when everybody is climbing on the bandwagon ... producers. 
distributors, exhibitors ... Now, when the quality of the product 
being made available to us is the highest it has been in years .>3. 
probabiy since the end of Worid War 2 ... NOW certainly is the 
time for us to join the rest oh the industry . in shouting aloud 
our wares oo. blowing our horns loud and Long ... proclaiming 

far and wide ... THIS IS OUR YAR ... 


And it truly is our year ... and our customers’ year, 
We are tossing at them the greatest array of big money product 
we have ever handled ... Multiemillion dollar features seem 
to be the ruie today, not the exception ... Star-estudded 
preductions designed to whet the entertainment appetites of 
every man, woman and child in your community. The producers 
certainly have, and are deliverins as per their promises to 
uso How about vs? ... What are wo doing to justify this 
tremendous investment in us end ovr future? 


Y repeat o.oo THIS IS OUR YHAR ... but only if we do 
our part to make it ours. We know what attractions we'll be 
playing oo. We know what they cost to produce ... We know their 
box office potential. BUT ... how about that potential ... in 
terms of each individual theatre? Yeur customers don't read 
our trade magazines, and can't be expected to know as much as 
you do about your business ... and if they don't know, we can't 
expect, them to get too excited about it ..o. What to do? 


L921 tell you what to de ... BALLYHOO ... as you've 
never baliyhooed before ... Forget what you may or may not 
have done in the past ooo Forget former glories ..o. prizes 
you may have won last year or ten years ago ... contests which 
helped establish your reputation as a top ranking Canadian 
showman ooo 


Let's play results this time ... and let the results 
of your future BALLYHOO activities ... starting today oo. teil 
tie story ... the whole, unbiased story, of your claim to fane 
as & Ballyhooer and a Showman. 


Time's awasting oo. Glimb on t 
Start beating those BALLYHOO drums ... Ri 
very minute ... NOW IS THE TINE) 


hat bandwagen today -.. 
ght now oo. This 


ES 


Do ote 


BOG Ang. Heel as 
STOP THE PRESS 


cre ctOml Muecksueas 


BOB HARVEY ACCLAIMED WINNER 


By unanimous decision of the © 
judges, Bob Harvey's campaign 
on MONEY FROM HOME was awarded 
First Prize in the Canadian 
Moving Picture Digest’s 16th 
Annual Showmanship Contest. 


Congratulations Bob ... from 
every member of the BALLYHOO 
family ... We're proud of you 
boy .eo- You had so many 

entries in - every one of them 
a terrific job of showmanship - 
I don't know how you could have 
missed. 


Thanks Bob for helping keep our 
record intact ... A "B" DISTRICT 
Manager has managed to make the 
winners! Circle every year for 
six or seven years straight. 


Keep up the good work ... and 
keep bowling ‘em over. 


KEEP BALLYHOOIN!. 


DoEoKo 


if 
Tacs lost s eae 


RBAD YOUR SHADE MAGS 


How well do you read the several trade magazines we subscribe to? 
ALL of then are chock-full of valuable ane practical hints to 
help you in the operation of your theatre. For instance .o. Did 
you happen to read the Vctober 2nd issue of BOXOFFICH? If the 
answer is yes .o- did you by chance happen to read page 46 ina 
that issue, titled, "THEATRE MAINTENANCE" = Questions and A 

The article tells you along other things, how to handle 
dried out linoleum ... what to expect from your soaps and detergents, 
What to do about dirty terrazo floors ... How to get. gum off your 
floors ... How to get vid of rodents. ; 


I'm sure the problems listed are common ones, and that 
you are interested i ecial ce Maintenances have 
feeds them, Dig o i 
future articles in thi gs and a 
None of us know everytaing .o. Let 
of others in our business. 


, "TCH 20°90 and lo ok £ 
your oF bher trade publications, 
ie L en 


p* « hd 
earn from the expe PL 


CONGRATULATIONS "C! WINNERS 


Our sincere congratubtions to the three winners in the LUCKY 7 
contest which recently came to a very successful conclusion in 
Bill Trudeil's group of theatres. Harry Wilson of Chatham knocked 
off first prize ... Bill Burke who holds the fert in Brantford 
carried off second money, and Les Preston out St. Thomas way got 


away with third honours. 
Gongratulations men ooo and EP GALLTHOOIN!. 


REPT FROM THE S00 


4 


Seems that Olga was visiting in Sudbury one Sunday ..-. Started 

for home rather late at night in a heavy feg ... or maybe she 

was flying too low ... However, ner car slid off the pavement into 
an embankment, and the gal wound up with several stitches above 
and below one eyes Happy to report however , that she's fine, and 
back on the job ... the very next day. Take it easy Olga oeco 

Good managers are hard to find. 


MAZOL TOV JAGK AND MAX 


days ago, announcing that 
know is president of TRIPLE 


Livya with a baby sister ooo 


Got a wire from Montreal a [BETES of 
Jack and Lottie Rohez ... dack as you 
Films ... have presented daughter Maxi iy 

Marilyn really wanted 2 cocker spaniel, but has agreed ies 
protest to accept the newcomer ... Congratulations dak and Lottie. 


Our good friend Max Chick is also a proud papa these des, 
Mrso Chick Dayne presented him with a baby daughter ... What's 
the matter guys? ooo Dont you like boys? Clad “to report that 
mothers, daughters and fathers doing well. 


TC we Ta ot Te rey 
Lo MY FRC Ri 
PER Sas ws (SP PMOL Et IT IT Pee 


Guess I shouldn't junap to conclusions ... i have another nose 
from my mysterious friend in New York, whe still chooses to 
Now I'm really curious. In part his letter 


remain snonymous soo 
TEAdS 5 on 


fyou shouldn't confuse the word "Shivaree"™ with a 


whieh I understand is a knife of sorts .o.. A Shivarse is a gay 
American custom, and according to 1 dictionary is "A serenade of 


c 
made with kettles, tin pans etc." ..5. In other 


oy 
a 
7 


discordant noises 
words, a noisy celebration" o> 


MatilLL Larn me to check with the dictionary before taking 
something for granted ... Thanks my unknown friend ... that changes 
the complexion of the thing a little, and BALLYHOO SHIVAREE shall 


be entervd in sur "Whatis in a Name" contest ... and the noisier 
our BALLYHOO celebration is, the better yours truly will like it» 


NOL TOR! 


AVIS! 


A few days ago you received from Jules Wolfe's department a card 
titled ... PREVENTATIVE MAINTSNANCE GuIDE ... to help you prevent 


emergencies before they occur ... where is that card NOW? ceo 
Not hidden away in some file, EL hope. Jf noticed when I was in 
‘elland iast week that George Forhan has it pested right above 
his desk, there he can see it the minute he esters his office .o. 
Please make sure that your copy of the card is posted in the 


- 


a 
cpn be saen, read and the instructions acted up 
today ... NOW. Fil look for it the next time 2 visit you. 


tre oo» where it 
re) n 


SORRY WALTER oo. 
eae etna eed 


It’s so seldom that my good friend Walter Brooks hits our neck 
of the woods that I was truly sorry to have missed him on his 
recent very brief visit to Toronto, Had I known you were coming 
Walter, I most certainly would have arranged to stay in LOWM oo 
I was ous covering my territory, ‘owever, we'll still split 
that cup of tea one of these days .o. I hops ooo in YOUR big 
town oc. after I get a few things owt of the way, and my new 


drive organized, Hope to seo you sons 


FROM OUR ZOWA WAY 


S have tue latess in Hal Barnes’ series of bulletins on my desk, 
and note that they're all set for their newest contest, scheduled 
to start almost immediately aco 


Hal has tagged this drive for business, the Central 
States Theatres! GREATEST CONTEST ON EARTH oo. With a byline which 
reads oso "Gat Greatest Fun on Barth out of getting Greatest 
Profit an arth" soo 


Good Luck Hal, +o you and all the Central States’ managers, 
and I'll be looking forward with much interest 4° your newsy account 
of theix activities during the drive period, 


We didn't exactly reap a harvest in the way of stories o” our 
members! activities in the New York trade press this past couple 
of weeks ... However, a few of the lads, and our g 1 up North 
did come through for us oe. To wit oer 

MOTION PICT Rs He RALD under date of September 18th carried 
a fair story on Art Gauley s activities oo. BOXOFFICE under the same 
date also gave Art a break“... and a story of one of Al Hartshorn's 


BAZS coo 


SHOWMEN’S TRAD R&VILW came through with the mostest «coo 
Len Gouin landed a svot in the Exploitorial column, and a separate 
story ... Bob Harvey got a story ..,. Olga Sharabura came through 
with a full column, plus pie coverage on her terrific campaign on 
CASANOVA ... George Forhan Jr, rated a story as did Art Cauley, 
whose story was embelished with art ooo 


Looks like that’s about all the trade coverage we got in 
this group ... Hither the trade editors are tightening up, or you 
guys are ... From where I'm sitting it looks like the ones who 
keep feeding the presses wind up with something sooner or later oan 
The others ..- those who sit and hope ... hope in vain. Like i 
said a dezen times before ... The editors of ali the mags are 


good friends of ours .o. BUT ... they ain't mind readers 0. 


CAMPAIGN BOOKS 

Received a couple of pretty fair campaigns during the past week ceo 
A book from Norm Gray covering his activities on HOBSON'S CHOICE, 
and one from Bob Harvey, on STUDENT PRINCE. Beth have been entered 
in the Canadian Moving Picture Digest'’s showmanship contest ooe 
This is Norm's first attempt to dress up a book, and he dida"t do 
too badly. As for our Robert ... finally, after I’ve worked on lim 
for nearly a year, the lad got the idea, md has become somewhat 

of an expert at dressing up his campaigns. 


a 


Wouldnt do any harm oo. and may do a lot of good, if 
some of the rest of you tried your hands at it ... Remember, I'm 
not the only one who looks at your bosks ... They make the rounds, 
and somebody might just get the idea from samples of your work that 
you ARE a pretty good manager ... especially, exploitation-wise oo. 
Get the idea? 


WHAT'S IN A NAME? 


Well ... ovr latest drive is just about ready to get under way ooo 
Hold your horses ... You'll get all the details soon enough. All 
I’1l say right now, is this ... You'd better start getting into 
shape ooo but quick, Your first entry will be due in my office 
pone the end of the month ... Is that hint enough? More to 

Ow oowe J 


Some of you seem to have misunderstood just what 1% was 
I wanted in the way of a name ... I asked for a handle that I could 
hang this contest on o.. A name for the CONTEST, net the contestants. 
$0-0-0 ... I shall List those names ... lots of them ... and let 


wWipamena = ‘ iri aers 
SHATIS IN A NAME (cont'd) 


you be the judges oo. Pick out THREE names from the following list 
in the order of your preference, and send them to me ON A SEPARATE 
SHELT QF PAPER ... with only your own name as identification ... 
Uxactly one week from the date you receive this issue, I shall Zo 
over the lists and pick the winner ... The person submitting the 
winning name will get the ten bucks I offered. 


Please remember ... I want a catchy name, one that suggests 
drumbeating, effort, SHOWMANSHIP ... preferably one that can mke 
use of BALLYHOO as a prefix ... Now it's up to you, so let's have 
your entries in ..oo right now ... and get our contest under way ooo 


Following is a list of suggested titles ... Take your 
pore ac 


GO=GETTERS ... SHOWMEN IN ACTION ... SWARCH FOR SHONMEN ... 
3=D CONTEST (Determination to Win, Development of Ideas, 
Diplomacy to Promote) ... SALUTE TO GHOWHEN ... BUCKET OF 
BOODLE .-. BOXOFFICE BUNDLE ... BALLYHOO SWEEPSTAKES, 
(Horserace theme) ... DOLLARS FOR SCHOLARS ... BUSINESS 
BOOSTERS ..50 WXPLOTTATION EXTRAVAGANZA ... 


BALLYHOO S.0.S. (Spotlight on Showmanship) ... DRUM BEATERS 
DERBY .o. BALLYHOO SHIVAREE ... PUBLICITY FORUM ... BOXe~ 
OFFICE BONSPIEL ... BALLYHOO CORNUCOPIA ... BALLYHOO 
DIGGERS .o. 


BALLYHOO CAMPAIGN CUT/UPS .., STUNT HUNT ... DOUGH FOR SHOW ... 
BALLY RALLY ... KAMPAIGN KAPERS ... BALLYHOO BLOCK BUSTER ... 
BALLYHOO RODEO ... BALLYHOO ROUND=UP. 


Well ... there you have it ... lots of suggestions, and I must say 
there are a couple of dandies among them ... Now it’s up to you to 
dig them out ... and don’t just close your eyes and point .o. 
Study each suggestion ... go to it, and let me have your choics 
by return mail if possible, but no later than a week from today. 


I don't want to spring any surprises on you ... so I 
might just as well tell you that our contest will start on NOV@HBER 
FIRST and will run for twenty six weeks, through April 30th ... 


This will give you a chance to knock off credits for the 
selling job you do on your Book ticket sales ... your holiday shows, 
as well asthe late Fall and Spring selling. SIX MONTHS OF CON-= 
CENTRATED SELLING ... that will be our theme ... and T!lltell you what 
T"11L do aa o 


To give every one of you a running start, EVERYTHING you 
do between October 15th and November 1st, will be credited to your 
first week ... The points will be allotted on a basis similar to 
that used in BALLYHOO BONANZA ..- with some additions which will be 
announced later .o. 


That's all I m going to tell you now ... GO TO IT ... and 
let's make this the biggest and bestest contest we've had yet. 


Yell, the time has come to report some of the doings of our gang 
of Baki 7 hoo ‘ 

the stufi i air-to-middiin', some not quite that bad .,. and a 
few campaigns are really sump'n ... L'11 let youn judge what 
classifications to tag the canpaigns wlth coo 


n 


,» Covering the past couple of weeks ... vome of 


mn a 


Glad to see Herb Chappel has finally broken his "Bally" 
silence, and did at least sent me a note. His entry won't win any 
prizes, but it is a start ... Among the missing If must report 
Don Edwards ... Ted Doney wo. Jack Ward, and of course C.d. (Jeff) 
Jeffries ... I'm beginning to think some of you guys really like 
to see your names listed among the "coasters" ... Come on noW ceo 
snap out of it ..-. With a new contest just getting started YOU 
stand just as good a chance as the next fellow, to knock off some 
of the nash prizes, and share in the glory which goes with thm. 


There were a couple of upsets in our last contest, which 
should meke it perfectly clear to everybody that we use only one 
yardstick in measuring your results ..o.o EFFORT and @W NsisTENCY 
paid off last time ... The same combo will bring home the (You 
should excuse the exore ssion) bacon, this time also. So ... get 
in thers YOU and start reaching for those points, 


Now let us have a quick look-see at some of the material 
covering the past couple of weeks! activities ... 


ORP MEUM SOO 


Olga was playing SABRINA, and did a good job on her Local merchants. 
Two hat shops ... the French Hat Shoppe, and Hargaret's Hat shoppe, 
(I like the double "p" e ee) put in full windows of their Fall 
creations, tieing in the Paris hat creations worn by Audrey Hepburn 
in the picture The ai splays were backed with good stills and 
other advertising accessories, naturally provided by Olga ... and 
placed by her, too. 


Delib Freeks, and Lois Style Shop gave SABRIN’ good window 
space, tieing in their Fall fashions with the gowns and sportswear 
in the pic, ‘The picture hadn't had its Michigan run yet, so Olga 
bought ten spots on the American Seo radio station, and received 
three extra spots for free, The deal paid off, sez Olga, judging 
by the amount of U.S. currency presented at the old B.O. which 
really jingled during the SABRINA wun. 


PARAMOUNT - PETERBORO 


Art's "Names in the News" contest page still a regular feature of 
the Examiner ... This year again, Art is sponsoring the Paramount 
bowling team in the loral major league ... no cash outlay involved, 
just the odd ducat to keep the lads happy ... and certainly keeps 
the PARAMOUNT in the sports headlines. 


Two of the city's larger drug stores dressed up their 
book shelves with good copy ABOUT MHS. LESLIE, tying in on the 
pic of the same name playing at the PARAMOUNT. 


Art beat his competitors to the draw with a huge banner 
across his front reading .o. "See Marilyn Bell Conquer Lake Ontario = 
First Pictures in Today's Paramount News” .o-¢ 


PARAMOUNT > PETIiBONO Coont*d.) 

. So far I enly have a lot of veiled promises from Art, as to what I 
might expect on HOBSON'S CHOICE ... He did arrange for an advance 
screening of the picture for his newspaper editors, radio platter 


spinners, librarians, Chamber of Commerce and some of the Local 
rass ... The rest cf his campaign will come to me via scrap-book, 
ez Art. I'm waiting Arthur ..» 


 ¢ 


CAPITOL - GALT 


Besides his I SAW contest this week, Eddie was successful in placing 
some good art and selling copy in Connie's Music store window, on 


DEMETRIUS ..- 


Ed contected the Sister in charge of St. Hary’s School, 
with the happy resuit of having the pupils in the top four grades 
(150 in all) attend one of his matinees in a body, as paying guests. 
The four accompanying Sisters were liddie’s guests for the occasicn. 

In anticipation of the News shots of Marilyn Beli, Ed had 
special cards made up which were placed on all local Grey cabs the 
moment the newsreel arrived. Howzat. for quick thinking, and acticn? 


PALACHK - GUELPH 

I guess this is Herb'’s first entry since our BONANZA contest came 
to a conclusion last June ... I won't say any more ... don’t want 
to make the boy feel bad, but ... guess what I'm thinking ... 


For his date on THREE COINS, Herb had imprinted inserts, 
with art and cepy from the press book, placed in all sheet music 
of the title song, sold by his leading local music stores. A good 
scene on an off-theatre page in the Mercury ... The GC. W. Kelly 
music store devoted the top pertion of their 520 line ad, to a 
press book mat, tying it in with their recordings, and the theatre. 
For his date on SEVEN BRIDES, Herb duplicated the above ... and 
in addition was successful in getting the Mercury to print one of 
‘the novel "It's True" type scenes, 


For GONE WITH THE WXND, Herb constructed a montage of 
stills on a 40 x 60 board, which he used as a lobby display for 
one week in advances, later transferring it to the curb directly 
in front of his box-office, 


I can remember single campaigns on individual pictures 
which would put his ieee efforts for the above three or four pics 
to shame ..e However ... T!1l1l have a little talk with our 'Erbert 
the next time =I hit “Guelph eoo L Gan premise the rest of you 
Ballyhooers that Herb will be in these columns EVERY WEEK from 
now On oo. in One way or another ..., 


GAPITOL - PETERBORO 


A local food store ... Latimer's, Located on one of the busiest 
intersections in Peterboro, 1s in the midst of being renovated, 
although open for business, and Len was able te promote the whole 
front window to sell the combo of B.0.A. and CAPTAIN BLACKJACK ... 
A truly fine display. 


ko 


CAPITOL » 2ETERBORO (cont'd) 


a 


Seenes in both the Review and Lakefield News on each of - THE 
NEBRASKAN and ROGKST MAN. These of course in addition to his 
"Hidden Name" tie-up page. 

Len really did a bang-up job on SECRET CONCLAVE ... going 


Az 
+ the moment he received his date. He made good use 


to work o 
which he plastered in every conceivable corner of 


n 
of one-shee 


al 
As 
Le 


B5 
Y 
his theatre two weeks in advance. Len personally visited every 
Gatholic parish within a radius of twenty five miles, and talked to 
lL of whom agreed to make pulpit announcements, and 


the clergy, al 
permitted Len to post one~sheets in the vestibules of their churches, 
Wighteen posters were used in this manner, All separate schools 

were contacted and agreed to give the children time off to attend 

the matinee performances, accompanied by their teachers. The 
teachers @ige handed cut specially printed heralds which the 

children were instructed to take home to their parents. Incidentally, 
the heralds were paid for by six local merchants who took small 

ads on the reverse side. 


G H E X came across with some good free publicity on the 
Sunday before he opened, in the form of a newscast ... The Norwood 
Register kicked in a good story. 


For SEGRET OF THE INCAS, Len tied in with the Tem Travel 
Agency on an excellent window tie-up ... One week in advance, an 
attractive sandwich-board decorated the side-walk in front of the 
theatre... C H E X cut Len in on their Campus Cavalcade progran, 
where for a couple of Oakley's to be used as prizes, the Capitol 
knocked off some pretty fair publicity. Two scenes on each of 
SECRET OF THE INCAS and SAADIA appeared on off-theatre pages of 
both the Review and Lakefield News ... and that's about it for 
this issue from Leonard. More to come ... 


CAPITOL - WELLAND 


George Junior ... om Young George ... anyway, I'm referring to 
George J. Forhan Jr., is finally beginning to get places with the 
local Tribune ... Now they've agreed to permit their carrier boys 
to distribute his monthly calendars ... one sure way of getting 
them into the homes, and not down the nearest manhole ... George 

is still working on the I SAW deal, and tells me that the prospects 
ave good. Frankly I think he's got it tied up, and is only waiting 
for our contest to start before he springs it on us ..-. Can't say 
that I blame hin. 


Well, even though the daily isn't the most co-operative 
in the world, the local radio station is on George's side 100% ... 
and come through with much valuable publicity on their "Mystery 
Personality" program ... also a couple of new platter shows ... 
and their newly inaugurated Hungarian Hour. 


AlL 4500 Cabs carried banners on KNIGHTS OF ROUND TABLE, 
and George was also successful in getting the use of an old 24- 
sheet board on which he posted a couple of sixes on the same pic. 


Well, waddayaknow ... the age of miracles is by no means 
dead ... The Triovune really did an abeut-turn from their regular 
policy ... went out and solid a full page of congratulatory ads to 


CAPITOL ~ WELLAND (conttd.) 


all the merchants who participated in the Foto-Nite contest which 

was wound up this week, Included on the page was a good three column 
pic of George, his assistant Mort Grant and the Foto Nite winner, 
plus an appropriate story. Geod work boys. 


George has succeeded in making friends with ths guys on 
the paper, and that is certainly the first step in bespeaking their 
co-ceperation, I have a feeling that we're going to see some action 
from out Welland way, one of these days ... just in time for the 
contest. Keep plugging George ... we're with you 1002. 


GAPITOL - ST. KITTS 
For his date on GONE WITH THE WIND, Vern used two giant blow-uos 
to good advantage on his front display frames ... one week in 
advance, and during the run. Five local book stores tied in on 
their pocket book editions, and all Westerberg news trucks were 
well bannersd in advance of and during the run. 


Jack Dawson featured the overture on C K T B, generously 
interspersed with good plugs for the pic. Book marks were handed 
out at the public library and all book stores. 


Potter and Shaw's drug store looked move like a theatre 
front than a pharmacy ... being literally loaded with stills, paper 
and all available accessories. ‘The big front window was strictly 
G.W.T.W. and couldn't help but sell tickets. That's the kind of 
a window I like to see ... not one single still hidden behind a 
bottle of iodine. 


REGENT - OSHAWA 


Al's I SAW deal got special treatment one day last week, when the 
Times-Gazette ran a good cut of one of the items ... I see a good 
three column ad placed by a local Mercury dealer, with a generous 
portion of the space devoted to Al's LONG LONG TRAILER ... The 
leading Local beauty salon ... CGollette's, came through with 
another of their excellent co-ops, this week featuring a cut of 
"Lucy" 2... 


ABOUT MRS. LESLIE rated a good, three column scene on an 
off-theatre page. The local radio station used the star interview 
recording, for free. Good displays at both the Genosha Hotel and 
Metropolitan store lunch counter. 


Another good off-theatre page scene ... this time on 
DEMETRIUS. A special recording on the same pic, supplied by Fex, 
was used over G.K.L.B's popular "Show Case" on three afternoons 
during the run ... making good use of the music from the track, 
and naturaily, plugging playdates and theatre. 


Good displays in the hotel and department store on this 
attraction as well. 


CAPT TOL = NORTH BAL 


rived ..». Robert's campaign bock on HCESON'S 
ip. Glad to see that you have taken my coun 
¥ eo. and have become an expert at. the a ry 
» Of course it’s what’s inside the book ... between the 
covers, what counts .. so let's turn a few pages. 


On the day before opening, Robert modestly state 
personally sold a full page cf co-op ads, each one tying i 
with the feature ... and that ain't all ... a double truck s 


fai) (es) 


Not half bad for a day's work, huh? 


Bob contacted the gales reps for Cherry Hill cheese, end 
they gave him - for free, of course - 2,000 book covers f ri 
ution to the small fry, plus 1,000 samples of their cheess, to be 
given away at the theatre and participating grocery stores throughout 
North Bay ... Their trucks, which cover North Bay and distr: 
well banneved throughout the run. 


Lots of geod windows ... among them, Tangiano Travel Agenty, 
a local beauty salon-and many restaurants. Union taxis carried bumper 
strips well in advance, and in addition, Beb talked twelve of his 
friends into placing banners on the backs cf their own cars ..o. 


Dodgers were placed in all area motels, hotels, eateries, 
and bus terminals. They were also handed cut in the theatre and on 
the street well in advance, Too numerous to enumerate were the 
stores in North Bay, which on Wednesday afternoon had cards on their 
doors stating that they had closed to visit the Capitol te see 
HOBSON'S CHOICE. 


I theught I was through with Robert "Q" .. but here, by 
special carrier pigeon is another batch of "sturf", this time on 
KNIGHTS OF THE ROUND TABLE. Again I see a full co-op page, and 
another terrific double truck ... You amaze me boy ... particularly 
in your dealings with those no good guys on the staff of the very 
un-cooperative Nugget os. 


Bob tied in with several local apothecaries, who ot Liged 
with excellent window displays ... One of the apoths. Nottes Drugs, 
provided friend Robert with 500 samples of perfume attached to cards, 
which Bob imprinted and handed out at the theatre, This little deal 
cost the merchant $45.00 ... Bob's share ... well, you guess. 


Palangio Motors put in an excellent window display one week 
in advance, as did also Saya's Drugs, Smith's Drugs, Notte's Drugs, 
Liggett‘s and McDivitt's Drugs. <A terrific lobby display was Bob's 
contribution to the perfume give-uway. Serxry to cut you off Robert 
me lad ... but I'm running out of fingers ... Oh oh ..; another book 
just arrived on my desk ... STUDENT PRINCE this tims ... but more of 
that in the next issue. Now do yeu see what I mean by some slightiy 


—- 


sensational campaigns, guys? Or do i have to draw pictures too? 
oXcKeKoNXoKeKeKoKoKe 


That's it for now gang ... the next issue will contain complete 
details of our upcoming contest ... aiso, I hope, the name of the 
contest. In the meantime ... juss keen Baliyhocin!, 


